International Entrepreneurship

COURSE DESCRIPTION:

This course is designed to introduce the student to the basics of entrepreneurship in an international contexts; and help the student explore and understand the entrepreneur’s  role in economic and community (neighborhood/country/global) development .

The course challenges the student to explore and apply basic entrepreneurial management ideas, techniques and strategies especially applicable to the international and global environment

.

The course content and design is structured to encourage the student to understand and apply decision making behavioral techniques consistent with an entrepreneurial way of thinking; especially specific to the development considerations of enterprise (business), community and economic development in the context of global and international issues and concerns.

The course will cover and use basic principles and elements attributed to the disciplines of the principles of management and economics. 

A unique feature and theme emanating throughout this course includes topics related to (a) issues related to how small businesses and the “self- employed” entrepreneur compete for global markets; as well as lectures/discussions/assignments that encourage creative approaches to international entrepreneurial pursuits, that is (b) “Thinking Outside the Box Mini-Sessions” .

INSTRUCTIONAL METHOD:

Each class meeting will consist of one or more of the following:

1. Lecture Presentation and Discussion

2. International Entrepreneurship Practicum 
3. Student/Group Presentations

note: for assignments with respect to International Entrepreneurship Practicum & Student/Group Presentations, see course WEBSITE and instructor

COURSE OBJECTIVES:

The primary aim of this course is to develop problem solving techniques and skills in the field of entrepreneurship, business planning, as well as understand macro- and micro- economic policy planning issues that might involve using creative international public/private partnership scenarios. The student will be encouraged to develop an entrepreneurial and managerial way of thinking/approach to practical issues facing the enterprise involved in domestic, international, and/or global settings

Course Objectives: 

(1) Familiarize Students With The Entrepreneurial Process 

(2) Generate Awareness Of Issues Involved In Creating And Managing New Ventures In Other Countries 

(3) Understand How Entrepreneurs In Different Cultures And Economic Systems Create, Find And Use Resources To Build Growth Oriented Ventures

(4) To Examine Pros And Cons Of Entrepreneurship As A Viable And Desirable Career Choice  

(5) Develop And Enhance Communication, Team Management And Project Management Skills

(6) Understand the Challenges faced by the Entrepreneur in the New Age Knowledge Based Economy
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